
Who do you want to reach? (Your Audience)

What are you going to tell them? (Your Message)

Why do you want to reach them? (The impact you hope 
to make)

When are you going to do it? (The timing of your activity)

How do you plan to reach them? (The best communication 
tools/channels to use)

Questions to answer when 
planning your communications1 planning your communications

Information flow

Research-to-Policy (RtP)

Who: Policymakers, government and public 
sector officials, public procurement, lobby 
groups
 
What: Policy briefs, fact sheets, research results, 
evidence-based recommendations 

Why: To encourage evidence-based policy 
making addressing societal challenges

When: As facts become available and when 
evidence is mature and recommendations 
formulated

How: SEED, webinars, workshops, charrettes, 
video, newsletters, mass media press releases

Research-to-Research (RtR)

Who: Research bodies, universities, science 
and technology parks, technology transfer 
groups

What: Technical reports, research results

Why: To expand research knowledge base, 
foster collaboration

When: When results are mature, papers 
published

How: Peer review journals, SEED, webinars, 
workshops
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Research-to-Society (RtS)

Who: Civil groups, mass media, consumer 
groups, NGOs, influencers (bloggers, celebrities, 
sports), schools, universities

What: Research results, recommendations, 
related stories, how the research addresses 
societal challenges; personal stories, facts and 
figures

How: Video, fact sheets, press release, leaflets, 
interviews, SEED, games, social media activity, 
newsletters, barcamps, popular events

Why: To raise awareness of societal challenges 
and opportunities and ways in which those can 
be addressed and met; influence change

 

Research-to-Market (RtM)

Who: Relevant industry, sector 
representative groups, SMEs, business 
clusters, consumer groups, specialist media

What: Technical reports, research results, 
fact sheets, peer interviews

Why: Raise awareness of market 
opportunities; lead to change in industry 
practice; improve business processes 

When: Throughout the project in order to 
work collaboratively; as results become 
mature enough to make recommendations

How: Direct contact, workshops, charrettes, 
industry events, video, webinars, SEED, 
social media activity, contact with mass 
media, press release, newsletters, brochures

Click on each example to read 
the relevant guide for more 
information

Approaches4

Packaging information

Making information accessible to the 
target audience – e.g. policy briefs 
and fact sheets, posters, leaflets, 
brochures etc

Mentoring and coaching

Sharing knowledge with peers; 
educating others – e.g. webinar

Community building and 
sharing knowledge

Forming groups of like-minded 
people and sharing information, 
spreading knowledge 
– e.g. SEED

Finding knowledge and 
competencies, collaboration

Joining forces to expand knowledge and 
make use of what’s out there e.g. 
interactive map

Learning through 
gamification – 
e.g. quizzes, 
level games and 
point scoring
For more information, read 
the guide Reaching 
Younger Audiences

Some communication tools

Games

3
VideoEvents – different types

Making live events more meaningful 
for different audiences – interesting 
and entertaining, useful and 
worthwhile – e.g. barcamps, 
charrettes, workshops, 
presentations, using other events

Sparking an interest, 
making information 
available in a quick 
and engaging way – 
creating a gateway to 
learning more – e.g. 
project explainer, 
project in action, 
opinions on the 
theme, awareness 
building 

Approaches

1

Information flow

Research-to-Policy (RtP)

Who: Policymakers, government and public 
sector officials, public procurement, lobby 
groups

What: Policy briefs, fact sheets, research results, 
evidence-based recommendations 

Why: To encourage evidence-based policy 
making addressing societal challenges

: As facts become available and when 
evidence is mature and recommendations 
formulated

SEED, 
, newsletters, mass media press releases
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Research-to-Society (RtS)

Who: Civil groups, mass media, consumer 
groups, NGOs, influencers (bloggers, celebrities, 
sports), schools, universities

What

Research-to-Market (RtM)

Who: Relevant industry, sector 
representative groups, SMEs, business 
clusters, consumer groups, specialist media

What: Technical reports, research results, 
fact sheets, peer interviews

Why: Raise awareness of market 
opportunities; lead to change in industry 
practice; improve business processes 

: Throughout the project in order to 
work collaboratively; as results become 
mature enough to make recommendations

How: Direct contact, workshops, charrettes, 
industry events, video, webinars, SEED, 
social media activity, contact with mass 
media, press release, newsletters, brochures

Click on each example to read 
the relevant guide for more 

Some communication tools3
VideoEvents – different types

Making live events more meaningful 
for different audiences – interesting 
and entertaining, useful and 
worthwhile – e.g. barcamps, 
charrettes, workshops, 
presentations, using other events

Sparking an interest, 
making information 
available in a quick 
and engaging way – 
creating a gateway to 
learning more – e.g. 

As part of the Dandelion project, we have 
compiled a selection of guides that can help 
you maximise the impact of your SSH project. 
Follow these step-by-step instructions and 
follow the links through to the other guides

Read the Research Video 
guide here

Click here to read the 
guide, Eventful Events

Check out the Mentoring 
and Coaching guide

Read more about the Dandelion 
SEED Research Library

Click here to read about the 
Dandelion Interactive Map 

Find out more about making 
information more 
accessible here 



Communication guides

DANDELION launched two interactive communication guides, available to view online 
and as a physical version. The two guides are:

Why?

The guides are designed to help researchers in the 
fields of socio-economic sciences and humanities 
(SSH) and ‘inclusive, innovative and reflective 
societies’ (IIRS) improve their communication skills 
through easy-to-follow support. 

By simplifying communication best practices into two 
clear guides, DANDELION aims not only to make it 
easier for SSH and IIRS EU-funded projects to 
improve their dissemination, but also to offer an 
innovative and creative dissemination tool, with 
attractive design, as an example of how to improve the 
visual identity and content of research communication.

How?

DANDELION project partners have collaborated with 
external experts, SSH stakeholders and the project’s 
advisory board to develop the latest insights and best 
practices of successful dissemination activity. 

The guides will be updated regularly to make it easier 
for projects to stay up-to-date with how best to 
communicate with their target audiences, whilst the 
design of the guides acts as a creative guide for 
projects to see how information can be laid out for 
both learning purposes and to present results as 
clearly as possible

Interactive guides 

Interactive version of the communication guides are also available on the DANDELION website. Presenting guides 
or pieces of information in a different format online brings another dimension to communication and 
dissemination.

Interactive guides are an excellent way of breaking up larger pieces of information into more 
manageable, bitesize chunks. Innovative designs and visual content are shown to increase audience engagement 
by retaining their interest for longer, and act as useful tools to describe potentially more complicated information. 

DANDELION’s interactive guides not only engage the brain and explicitly persuade the viewer to take action, but are 
also more memorable, meaning the viewer will be more likely to retain what is being communicated to them.

What?
The guide, “Need to disseminate SSH/IIRS research 
results? Learn how to reach your target groups”, 
focuses on disseminating information to the target 
groups: the general public, policymakers, academia, 
and the media. The handbooks clearly instruct 
projects how to bridge any communication gaps that 
exist between them and their relevant target groups in 
a structured and coherent way.

The “Guideline of good practices for dissemination 
and communication managers” provides support for 
the development of strategic dissemination and 
communication plans for EU-funded projects 
designed to raise awareness about their work and 
results. The step-by-step guide will enable projects to 
make better use of their results, better understand 
how outcomes are relevant to our everyday lives and 
contribute to helping society meet many of the 
challenges it faces today.

DANDELION launched two interactive communication guides, available to view online 
and as a physical version. The two guides are:

clear guides, DANDELION aims not only to make it 
easier for SSH and IIRS EU-funded projects to 
improve their dissemination, but also to offer an 
innovative and creative dissemination tool, with 
attractive design, as an example of how to improve the 
visual identity and content of research communication.

Interactive guides 

Interactive version of the communication guides are also available on the . Presenting guides 
or pieces of information in a different format online brings another dimension to communication and 

Interactive guides are an excellent way of breaking up larger pieces of information into more 
manageable, bitesize chunks. Innovative designs and visual content are shown to increase audience engagement 
by retaining their interest for longer, and act as useful tools to describe potentially more complicated information. 

DANDELION’s interactive guides not only engage the brain and explicitly persuade the viewer to take action, but are 
also more memorable, meaning the viewer will be more likely to retain what is being communicated to them.

DANDELION launched two interactive communication guides, available to view online 

The guide, “Need to disseminate SSH/IIRS research 
results? Learn how to reach your target groups”, 
focuses on disseminating information to the target 
groups: the general public, policymakers, academia, 
and the media. The handbooks clearly instruct 
projects how to bridge any communication gaps that 
exist between them and their relevant target groups in 
a structured and coherent way.

The “Guideline of good practices for dissemination 
and communication managers” provides support for 
the development of strategic dissemination and 
communication plans for EU-funded projects 
designed to raise awareness about their work and 
results. The step-by-step guide will enable projects to 
make better use of their results, better understand 
how outcomes are relevant to our everyday lives and 
contribute to helping society meet many of the 
challenges it faces today.

DANDELION project partners have collaborated with 
external experts, SSH stakeholders and the project’s 
advisory board to develop the latest insights and best 
practices of successful dissemination activity. 

The guides will be updated regularly to make it easier 
for projects to stay up-to-date with how best to 
communicate with their target audiences, whilst the 
design of the guides acts as a creative guide for 

The guides are designed to help researchers in the 

1. Need to disseminate SSH/IIRS research results? Learn how to 
reach your target groups.

2. Guideline of good practices for dissemination and 
communication managers

http://www.dandelion-europe.eu/en/infobase/communication-guides/dandelions-communication-guides.html


Eventful Events

Networking

Networking events are an extremely valuable way to 
expand your knowledge, learn from other success 
stories and build lasting strong relationships and 
friendships with other projects and stakeholders. By 
surrounding yourself with people who share similar 
ambitions and targets, you are more likely to progress 
as you listen and learn from other people’s successes 
and challenges. 

A networking event is unlike any other as it is 
dedicated solely to allowing you to connect with other 
businesses, stakeholders and projects, and from this it 
is natural that opportunities will materialise whether 
immediately or in the future. You can also tap into 
excellent advice and expertise that you might 
otherwise never get.

Whether you’re hosting a networking event or 
attending one, they are great opportunities to make 
your project visible. By regularly attending these social 
events, people will begin to recognise you, and this can 
help you build your reputation.
  
When hosting an event remember that people often 
talk about great events they’ve attended, and that 
means that the benefits extend well beyond the event 

Charrettes

A charrette is a group brainstorming session which 
adds insights from as many angles as possible by 
engaging various stakeholders. Charrettes can involve 
representatives from other relevant EU projects as 
well as external experts in fields such as PR and 
communications.

Charrettes are usually compressed into short 
intensive meetings which are very hands-on and 
collaborative. Participants usually appreciate this 
format because they see quick results and it can 
boost creativity by working with a number of other 
creative participants from relevant disciplines. 

Charrettes are most suitable for design tasks because 
it brings key participants together in the design 
process in a radically creative event. Participants are 
subdivided into 2-4 groups, each containing 3-6 
participants and each group will have a leader who is 
responsible for recordings, time management and 
communication with other groups.

This flexible system of interaction can cut project 
timelines dramatically and can accelerate the 
implementation of new processes or the production of 
recommendations as decisions are collectively 
reached quickly, reviewed instantly and collected for 
collation there and then. 

Barcamps

Otherwise known as “unconferences”, barcamps offer 
an open environment for people to share and learn in. 
They are usually intense events with discussions, 
demos and interaction from attendees. One rule of 
barcamps is that attendees usually must give a demo, 
a session or help with one, or offer some form 
support at the event. In having this rule, you create a 
room full of highly-motivated people who love to talk 
about their work and want to talk about it with their 
peers in the field. 

Barcamps not only offer a dedicated space where 
ideas can be bounced off several people, but are also 
an excellent sharing space for innovators as content 
is provided by the participants and flexibly formed 
during the duration of the event. This format creates 
an informal and relaxed atmosphere as it is usually 
off-record by default. The coming-together of many 
different forms of short presentation such as games, 
workshops and demonstrations means that 
participants are kept engaged. 

When hosting a barcamp, each EU-funded project 
attending should be represented by 1-2 participants 
and it is worth also inviting representatives from 

eConference

This is an online conference using an interactive 
website where participants can log on and read papers, 
enter discussions, be involved in live chats, present, 
and ask questions with people from all over the world. 
Unlike physical conferences, eConferences last longer 
and discussions are more extensive and focused. 

Thematic workshops 

These are interactive sessions that allow participants 
to get thematic feedback on and visibility for their 
project ideas. Thematic workshops are great in that 
they focus on one specific theme or topic, making 
discussions very specialised. For example, 
DANDELION held a workshop on ‘Social growth on 
trafficking and immigration’, which looked at 
sustainable ways of addressing the key challenges 
surrounding the refugee crisis and migration. 

Workshops are usually based on some of the larger 
challenges as they provide the time and scope to fully 
address the issue at hand without being compromised 
by others, meaning that participants know exactly 
what they will be discussing and can come prepared 
with thoughts and ideas. Unlike normal workshops, 
this usually makes them quite dense but swift as they 
are designed to provide faster exchange of knowledge 

implementation of new processes or the production of 
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address the issue at hand without being compromised 
by others, meaning that participants know exactly 
what they will be discussing and can come prepared 
with thoughts and ideas. Unlike normal workshops, 
this usually makes them quite dense but swift as they 
are designed to provide faster exchange of knowledge 

Eventful Events

Thematic workshops 

These are interactive sessions that allow participants 
to get thematic feedback on and visibility for their 

It is well-known that meetings or events can be tedious, tiring and uninspiring, 
making them the worst possible environment to learn and take action. However, 
even in today’s digital world, face-to-face interaction is still fundamental to good 
dissemination, making events one of the best possible forms of dissemination for 
projects to exploit their results to important stakeholders. 

They are an excellent place to meet new faces and reconnect with old faces, and 
even to put a face to a name in an email or a voice on the phone. If executed 
correctly, events can foster great communication and long-lasting relationships. 

Events come in all shapes and sizes and can be easily adapted for different 
purposes and to attract the right audience. The following is a guide through some of 
the most common and effective event types that can help bring greater success to 
your project. 

in small to medium groups of researchers. These 
smaller groups are usually made up of some of the 
best experts in that field of study, so discussions are 
fruitful and decisions are reliable. 

Thematic workshops excel over other events in that 
they are known to engage participants in the learning 
process and topic that is being addressed. A common 
theme keeps participants motivated and they are 
more likely to retain the information long after the 
event, especially if the workshop has been designed 
creatively. And while no one thematic workshop is the 
same, participants are able to attend different 
workshops on a regular basis.  

Such intense and focused work also builds 
relationships quickly, and they are more likely to be 
valuable after the event as they are known to 

specialise in similar topics as you. They also add 
credibility to yourself and your project if you are able 
to productively contribute to discussions, highlighting 
your expertise. 

If there is a pressing issue, topic or matter that needs 
to be concluded quickly and to high standards, 
thematic workshops are ideal. They will usually have 
a chair, a facilitator, a number of speakers and some 
rapporteurs, as well as participants. The objectives of 
such workshops are usually to ascertain the various 
challenges of one specific topic of a project in detail 
and can usually run over several days.

itself – building your target audience, business 
opportunities, and reliable expert resources.

A successful event is one that runs as smoothly as 
possible for participants, from registering to finding the 
event and checking-in. Whether you’re hosting or 
attending an event, remember to be a good listener 
and (hopefully this goes without saying) take genuine 
interest in your peers. 

A good host will be able to spot opportunities to 
connect people who would benefit from each other, or 
even if you’re a participant and know of people to 
connect. It is also very good to ask attendees for 
feedback on how they found it, whether they left with 
new networks and also any suggestions on how it 
could improve. 

Remember that although networking events can be 
quite informal and comfortable, they can also be 
daunting for those who are new to them. If this is you, 
attend as many events as possible as your confidence 
will build, and you will reap the benefits. If you see 
someone who is a little shy, provide them a helping 
hand, ask them questions and introduce them to others.  

society such as students and youth groups. In total 
15-30 participants are expected to attend plus any 
relevant projects that you believe have reached 
certain success and encountered discussable 
challenges. 

The organising team will be present during the event, 
but their role is to mainly facilitate the programme 
passively as the event should be self-driven by the 
participants. 

With regards to the participants, they will need to 
send the topic of their involvement in advance 
allowing the organisers to choose 2-4 focus 
subtopics. There should be 4-8 time slots and in each 
time slot, sessions will run in parallel, each from a 
different subtopic. At the beginning of the day, 
attendees will show their interest but then move 
freely among sessions which will be bounded only by 
the time slot.

Different to webinars, which involve people around 
the world watching one live stream that is limited to a 
number of people discussing a topic or an e-learning 
type class, eConference events are more closely 
aligned to professional conferences and far more 
interactive, allowing participants more freedom with 
their movements across the site, as if they were 
walking around a conference hall. 

eConferences are also more convenient as 
participants can access the conference at any time, 
from anywhere with an internet connection, before 
and after work hours, using their time more valuably 
as they are not aimlessly wandering or hanging 
around. Attendees are able to selectively pick what 
they wish to be involved with, whether it be listening 
and learning or sharing their own expertise and 
knowledge, meaning they are more engaged when 
they are present. 

These events also allow delegates to access every 
session, avoiding the usual disappointment of 
attending conferences where two sessions of interest 
are being held at the same time. With online 
conferences, there are no scheduling conflicts as 
sessions can be attended on your own watch.

They also offer other benefits. Often, delegates want to 
attend a conference but do not have the funds, do not 
have the time or it is too far away. eConferences erase 
a number of these issues, and as a result usually see 
higher levels of participation as anyone is allowed to 
attend, subsequently creating broader networks.

Hosting an eConference is a great way to grow 
awareness for your project and will generate many 
new leads and build relationship with other projects 
or influencers. When planning your event be sure to 
think about:
- What you want the event to look like
- Promote your event to get expert speakers 
on-board
- Create an eye-catching landing page and decide on 
video hosting (i.e. YouTube Live) and production (live 
   Q&A, interview and presentation)
- Get promoting through social media, blogs and 
emails
- Be sure to analyse your event afterwards based on 
feedback and the number of qualified leads you got

You can also make your eConference more engaging 
with online polls, instant messaging, collaborative 
document editing, and live Q&As. They are excellent 
spaces for networking, with live mailing lists and 
personal and shared calendars. 

If you’re looking to attend an eConference, be sure to 
make the most of your virtual experience. Don’t 
forget about it by putting reminders in your diary. Be 
sure to put some time aside to watch the sessions 
even if you’re busy. Engage in live or social events as 
they are excellent ways of actually getting your 
questions answered by experts. If a full access ticket 
is available, purchase it; after all, you haven’t paid to 
get to the conference!



Research video 

1. Video grabs attention - Video immediately grabs attention. If a video is available on 
your website, the majority of your visitors (60 per cent) will opt to view it before they 
read any text. Given this, remember to display your video prominently on your website 
so visitors can view it immediately and make sure it plays on your site and doesn’t link 
to a different site like YouTube as that takes people away from where you want them to 
stay – on your website. 
Also remember that if you do opt to use video, you have to be quick off the mark to 
retain that immediate attention. Studies suggest that if you haven’t captured a 
viewer’s attention in the first six seconds of your film, they will switch off!

2. Video delivers information effectively - Video gets your message across fast – in 
fact, 60,000 times faster than text can, because our brains process imagery that much 
quicker than the written word. So, however complex the message is you are trying to 
covey, it is likely that two or three minutes of video will be more effective than lots of 
text cluttering up your site.
Check out the analytics of your website and you are probably averaging about three 
minutes visiting time per visit – if you are lucky. Given that attention span, think what 
you can get across to someone investing that same time in a video as opposed to 
clicking through your site.
Being effective in delivering information isn’t just about time. Imagery can convey 
things a text just cannot – emotion and personality, for example, while explaining a 
visual concept is, of course, much simpler using, well, the visual.

3. Video is sticky - While you can explain more information quicker using video rather 
than with text, it’s also the case that video is recalled more easily, with viewers able to 
recall up to six times more information about a subject after watching a video about it 
rather than reading about it.

It’s little wonder, then, that the EC now ranks video as the most effective form of communication for research 
projects.
Of course, video is no substitute for the presentation of all research activity – complex science, evidence-based 
evaluation and in-depth policy review, for example.
For research projects, however, a video is often there to provide a gateway into its work, to spark an interest that 
will lead to further exploration by the viewer, or a way to initiate an ongoing relationship, a way to sell an idea, 
change behaviour or a way just to make people think.
With this in mind, Dandelion has identified several types of video for projects to consider when getting visual with 
their work.
Each approach and style will serve a different purpose for your project but each, of course, will still benefit from all 
the advantages video has as a means of research communication. 

Video is one of the most effective communications tools you can use to get your 
message across. It is engaging, popular and, when so much information is accessed 
online, there is a readymade channel out there for you to use.

Indeed, in 2018, video accounts for more than 75 per cent of online traffic – and it’s 
rising! That means people are very used to watching rather than reading, making 
messages on film accessible to a huge audience.
So, video is everywhere, but why does that make it good for researchers to use when 
trying to explain often very complicated material to diverse audiences with very 
different needs? Here are three very good reasons why.

Examples of types of video

What projects
can use video for

Animation is a very effective way to introduce a theme or 
a concept and so introduce your project. There is huge 
scope to be imaginative, thus avoiding a simple run 
through of work packages and partner information 
(yawn) that so many project presentations contain. They 
allow you to explain what you are doing, why you are 
doing it and what you hope to achieve in an exciting, 
engaging and meaningful way.

Animation lets you visualise often complex information 
and simplify things for the viewer, while at the same 
time can let you be a bit playful, using clever, 
memorable transitions and visual links and humour. 
Animation also lets you easily present your project as a 
consistent brand, using the project’s brand identity as a 
basis for your colour palette and any geometric shapes 
or fonts used.

When introducing your project to the world, remember 
to keep it short and simple. You can follow the simple 

structure of presenting
• The context of the project – the problem/challenge you 
are seeking to address
• The aims and objectives – what you looking to do 
about it
• The methodology – how you are going doing that - and 
who is doing it as you are introducing the project and 
want to stress your expertise)
• The expected outcomes – what you are hoping to 
achieve – the outputs
• The hoped-for impact – what these outputs will lead to 
– the outcomes, how the problem or challenge has been 
solved or addressed and the benefits this leads to

This gives you a nice, circular story, with a conclusion 
that will associate your project as one that meets a 
particular need. With suitable music, an engaging 
voiceover and, importantly, added sound design (the 
little plops, blips and whistles that add to the overall 
atmosphere of an animation), animation works.

Using interviews with researchers, experts and 
those affected by the research, projects can 
demonstrate clearly how they are working to 
solve a problem or meet a challenge.

These interviews can be a mix of opinion, facts 
and figures and research ambition. When cut all 
together, they can tell a story about an issue 
that is being addressed and this can often 
inspire viewers to want to find out more. In this 
sense, it frames the project within the context 
of the issue and puts it at the centre of the 
solution, without being too “salesy” or too 
focused on the project rather than what it is 
trying to do.

When making a film like this, it is important to 
have the structure of the story clear from the 
start – the basic narrative. This way you can 
frame the interviews you do to ensure you get 
answers to the right questions to tell that story. 
A possible narrative structure to follow would be:
• What is the problem or challenge – an 
expert view
• How does this problem/challenge affect 
people – expert and public’s view
• What’s been done about it before – public’s 
view about how this has or hasn’t worked; 
expert’s view of what has been tried
• What should be done – different possible 
solutions, from opinions to evidence-based

• What this project is doing and how is it doing 
it – researcher, project participant explain
• What will be the outcomes – researcher 
(hoped for) expert (could it work) public (how 
will that affect me)
• Wrap-up opinions – quick-fire soundbites 
from all that summarises all of the above.
• End on an optimistic quote about how your 
project will make a difference

While this is a fairly linear structure, by cutting 
in and out of it, adding additional, supporting 
footage over the interviews and linking with a 
narration, the film can be fast-paced 
and engaging.

Project interviews

Many projects are hard at work in a variety of 
locations, doing a variety of interesting things. If 
that’s you, film it! In the context of a well-told 
story, people will be interested in this stuff.

It may include experimentation in a lab, the 
development of new processes in the workplace 
or on the factory floor, new equipment being 
tested or, most likely with SSH research, the 
engagement with real people.

Filming the project in action is exciting, but 
remember, you still need to tell a story and, in 
this case, this should focus on what you are 
doing to address a problem or challenge and, in 
some cases, demonstrating actual outcomes.

The film can, of course, contain interviews and 
it is most likely these will be with members of 
the project team who can best explain what is 
happening and, importantly, why. Keep in mind 

that the film still needs to frame the activity, so 
you must have your basic structure in place but 
you could play around with this, mixing 
problems, solutions and outcomes out of order, 
for example. Perhaps,
• Solution in action
• What was it like before
• The need for change
• How this was achieved

Project demonstration

Often, an SSH project will demonstrate much of 
its output through workshops and collaborative 
events with stakeholders. If so, film these, too. 

Don’t try to film every interaction, round table or 
presentation in any wrap-up film about these 
occasions, but get vox-pops of people attending 
and ask them what they thought of things. 

Maybe ask them:
• What is the problem or challenge?
• Why did you come? What is your expertise?
• What was discussed? What was said?
• What was concluded? What are the solutions?
• Will it work? Do you agree?
• What should happen? 
• What does the future look like to you?

Cut together, using different responses from 
different people, you can present an 

interesting, structured narrative that tells the 
story of the workshop and what it has achieved 
very neatly indeed.

Unless you are trying to entice others along to 
future events you are holding, remember to 
avoid simply asking people to tell the camera 
why this event was so good, what they liked 
about the event. This film should not be about 
the event, but about the issues being discussed.

Project workshop

Of course, there is value in filming the whole 
workshop if it is an interesting round table 
discussion for example, particularly if you are 
trying to disseminate important research or 
policy discussion to an expert audience. 

This is relatively easy and can be achieved well 
with relatively little editing. Just have a standing 
camera that covers the whole table and, if you 
want to make it more professional, another one 
that can focus in on each speaker as he or she 
speaks. In the final edit, the standing camera 
can then cover the movement of the camera 
focussed on the speakers as it moves from one 
to the other.

The important thing to remember here is sound 
– your viewer needs to be able to hear what is 
being said, so relying on the mic in the camera 
will not cut it.

If there is audio provision for the speakers that 
runs through a mixing desk, then it is possible 
that can feed straight into the camera. That 
would be ideal and you would then have perfect 
sound at all the important bits – when the 
speakers speak.

If not, run a mic on to the desk from the camera 
and ask each speaker to pass it on to the next 
when they speak. That will be better than 
relying on the camera mic from far away.

Of course, those solutions are very much 
applied to the project doing all this DIY. If you 
have the budget, it would be best to get the 
professionals in to do this type of filming. 
Remember, this will be longer that the 
2-3-minute instant engagement video that is so 
effective. This will be long and so needs to look 
and sound good, even if it is only aimed at the 
expert audience.

Project round table

Video is a great way to build awareness of your 
brand – make people aware of your project and 
what you are trying to do. It is also a great way 
of maintaining brand awareness and keeping 
you in your audience’s mind.

A great way to do this is by making very short – 
5-seconds – branded messages you can send 
out in emails or on newsletters. They don’t need 
to say much and can simply be to wish contacts 
a happy Christmas or remind them of an event. 
Done with video, these not only do the job in 
hand, but they keep your brand alive.

Brand awareness
Music can enhance a film and add to its appeal 
and help it resonate with its audience – or it can 
destroy a film. It is important to get this right.

Sound effects are very important in animation, 
adding character, humour and depth to a story. 
Don’t over use this stuff, however, and make 
sure it doesn’t detract from what is being said.

Remember your credits – you need to reference 
the project partners in your project film and it’s 
best to do this with their logos in the credit 
sequence at the end. You also MUST add the 
credit to the EU for your funding and include the 
EU flag in that as well.

Common to all

When introducing your project to the world, remember 
to keep it short and simple. You can follow the simple 

Using interviews with researchers, experts and 
those affected by the research, projects can 
demonstrate clearly how they are working to 
solve a problem or meet a challenge.

These interviews can be a mix of opinion, facts 
and figures and research ambition. When cut all 
together, they can tell a story about an issue 
that is being addressed and this can often 
inspire viewers to want to find out more. In this 
sense, it frames the project within the context 
of the issue and puts it at the centre of the 
solution, without being too “salesy” or too 
focused on the project rather than what it is 
trying to do.

Project interviews

Many projects are hard at work in a variety of 
locations, doing a variety of interesting things. If 
that’s you, film it! In the context of a well-told 
story, people will be interested in this stuff.

It may include experimentation in a lab, the 
development of new processes in the workplace 
or on the factory floor, new equipment being 
tested or, most likely with SSH research, the 
engagement with real people.

The film can, of course, contain interviews and 
it is most likely these will be with members of 
the project team who can best explain what is 
happening and, importantly, why. Keep in mind 

that the film still needs to frame the activity, so 
you must have your basic structure in place but 
you could play around with this, mixing 
problems, solutions and outcomes out of order, 

• What was it like before
• The need for change
• How this was achieved

Project demonstration

Often, an SSH project will demonstrate much of 
its output through workshops and collaborative 
events with stakeholders. If so, film these, too. 

Don’t try to film every interaction, round table or 
presentation in any wrap-up film about these 
occasions, but get vox-pops of people attending 
and ask them what they thought of things. 

• What is the problem or challenge?
• Why did you come? What is your expertise?
• What was discussed? What was said?
• What was concluded? What are the solutions?
• Will it work? Do you agree?
• What should happen? 
• What does the future look like to you?

Cut together, using different responses from 
different people, you can present an 

interesting, structured narrative that tells the 
story of the workshop and what it has achieved 
very neatly indeed.

Unless you are trying to entice others along to 
future events you are holding, remember to 
avoid simply asking people to tell the camera 
why this event was so good, what they liked 
about the event. This film should not be about 
the event, but about the issues being discussed.

Project workshop

Of course, there is value in filming the whole 
workshop if it is an interesting round table 
discussion for example, particularly if you are 
trying to disseminate important research or 
policy discussion to an expert audience. 

This is relatively easy and can be achieved well 
with relatively little editing. Just have a standing 
camera that covers the whole table and, if you 
want to make it more professional, another one 

The important thing to remember here is sound 
– your viewer needs to be able to hear what is 
being said, so relying on the mic in the camera 

If there is audio provision for the speakers that 
runs through a mixing desk, then it is possible 
that can feed straight into the camera. That 
would be ideal and you would then have perfect 
sound at all the important bits – when the 

Of course, those solutions are very much 
applied to the project doing all this DIY. If you 
have the budget, it would be best to get the 
professionals in to do this type of filming. 

• What is the problem or challenge – an 

• How does this problem/challenge affect 
people – expert and public’s view
• What’s been done about it before – public’s 
view about how this has or hasn’t worked; 
expert’s view of what has been tried
• What should be done – different possible 
solutions, from opinions to evidence-based

• What this project is doing and how is it doing 
it – researcher, project participant explain
• What will be the outcomes – researcher 
(hoped for) expert (could it work) public (how 

• Wrap-up opinions – quick-fire soundbites 
from all that summarises all of the above.
• End on an optimistic quote about how your 
project will make a difference

consistent brand, using the project’s brand identity as a 
basis for your colour palette and any geometric shapes 

When introducing your project to the world, remember 
to keep it short and simple. You can follow the simple 

Project round table

Quick guide to making a 
research video

Quick guide to making a 
research video

Our first advice is, if you want something really good, that keeps to time, looks professional, engages and 
resonates with the selected target audience and makes people smile and remember you - get the experts in! 
Film making is an art and doing it well takes time and experience. Don’t presume you can do it as well as those 
who dedicate their lives to it.
But, if you want to do it yourself, it’s perfectly possible and great fun! And, even if you do get the pros in, our advice 
would be to be involved as much as possible in the message you want to get out. You know your project better than 
anyone else out there, so make sure whoever you get to tell your story, gets their facts right.
So, whether it’s a DIY job or one left to the professionals, consider the following simple tips when making your film.

Your angle - Start by coming up with an idea, an angle that will make your project stand out – is it a real-life story, 
an example, a thought-provoking metaphor; will you use humour. Think of the unexpected, make it surprising. 
Make it visually attractive.

Write a script – whatever type of film you are making, think of the story as a whole – beginning, middle and end – 
get the structure right and work out how this will be told. Write the voiceover if that is needed as this will be a 
useful guide for what is filmed.

Think of the audience – while conceiving your idea and angle and writing your script, always think who you want to 
view this film. Who is it for, what are you trying to tell them and what can you reasonably expect them to 
understand? How can you make it personal to them, resonate with them? Think also about why they would share it 
to help your chances of getting exposure online; aiming for an emotional engagement will help will all this.

Create a storyboard – think in images and visualise every element of the script; think the memorable. This will be 
different for animation and location shooting, demonstration and interviews. With animation, you can do almost 
anything (cost permitting of course), while there’s not so much you can do with old Bob in front of the camera 
talking about his work – or is there?

Plan the film development – shooting schedules, having the right people in place at the right time, booking the 
equipment, crews, sorting locations, editing software, editing time and film promotion all need to be planned.

Get clearance – consent forms from participants, royalties on music, sound, stock footage, and images must all be 
secured, while if you are filming on location, permission must be granted as well in many cases.

Strategy for driving traffic – Perhaps one of the most over-looked tasks is how you are going to get people to see 
your brilliant new film. Post in online (YouTube), host it on your website, now how are you going to get people there 
to watch it? You will need a strategy to drive people there using social media, press release, newsletters etc and it 
works best when this is coordinated to build a critical mass of interest.

Press release – remember, the press will not be interested in the fact that you have made a new film, however 
good it is. Use the film to support a story the press WILL be interested in – it is a good way of drawing them into 
the story making them more likely to run with it.



Reaching younger audiencesReaching younger audiences

The general public represents a diverse audience that SSH research can have a huge 
impact on. Many people want to be made aware of the latest results, facts, figures 
and solutions offered by EU-funded projects, while most will certainly benefit if those 
results lead to positive action in terms of social policy or commercial innovation. 

SSH researchers in particular have a responsibility to keep the wider public informed 
about their work, so that people can confidently and actively push for change or even 
alter their behaviour for the common good. But it can be hard for researchers to 
attract people’s attention when there is so much information out there and they are 
vying for attention amongst multiple channels and crowded spaces. Attracting the 
attention of younger people is particularly challenging and yet they are often the 
most important target audience for SSH researchers.

Dandelion examples

The DANDELION project developed and launched two social games 
to show other projects how they can use gamification to reach and 
engage younger audiences with pressing social challenges in the EU.

The first game, EU@work! was developed in collaboration with two 
other EU-funded projects to test the knowledge EU citizens have of 
unemployment issues in Europe. It was designed to increase 
awareness of the issues many young people face in European 
countries today. 

The second game called GueSSH! was designed and developed to 
increase the awareness EU citizens have about relevant SSH 
challenges, and aimed to dispel several myths about some of the 
challenges society faces in terms of migration and shifting attitudes 
to democracy and the rise of the far right.

Both these games represented an innovative way to convey content 
through a series of questions presented through text, images and 

graphics, with the correct answer being explained afterwards and 
links to resources provided for continued learning. 
Attractive design, excellent graphics, engaging questions and short 
pieces of factual information all offered in the casual context of a 
quiz or a game, is an excellent method for communicating complex 
research information gathered in a project. Furthermore, by building 
trust with younger audiences, projects can see people repeatedly visit 
these games, or other project communication materials, in the future.

Just as DANDELION has done, projects can create their own games 
by collaborating with other EU projects in order to collect 
wider-reaching research results, share ideas on innovative content 
and design, and disseminate the final product to a broader audience. 
By including input from other experts in the field, games can also 
hold more significance as younger audiences can see they are a 
trusted source of information, something more likely to encourage 
them to take further action.

Games are not the only method of reaching younger audiences, 
however. Projects can successfully disseminate their work through 
opinion leaders such as famous bloggers or YouTubers who are 
trusted and well-regarded among their peers. Videos are also a 
short, concise and creative way of keeping younger audiences 
engaged (see the DANDELION video guide). 

Establishing contact with relevant youth groups and creating 
discussions and workshops about specific topics (see the 
DANDELION guide on events), as well as organising events with live 
streaming and video recording to create online videos are also 
effective methods for targeting younger people. 

Ultimately, what you are trying to achieve is a sense of community 
through causal dissemination, where people can invite their peers to 
join in with them and engage in controversial topics that lead to 
discussion and action.

Why target younger people?

Younger audiences are, first and foremost, the future, 
and because of this they are an important group for 
SSH projects to communicate with so they can make 
informed decisions about what will affect them in 
later life. They are also some of the most easily 
influenced and opinionated groups in society and 
most likely to take action when they are given a 
tangible vision of how things can change. By 
communicating effectively with younger generations, 
projects can have a greater impact.

What?

As well as packaging information about research in 
ways that are most likely to appeal to a younger 
audience, using pictures, infographics and bitesize 
pieces of information, DANDELION also focused on 
gamification as one of the best ways of 
communicating with younger people. 

Gamification is the process of using game-like 
elements for business or marketing strategies and, 
as DANDELION has shown, research communication. 
Transferring information using game-like scenarios 
works by triggering emotions that are linked to 
positive user experience, and it can be easily adapted 
to attract younger audiences of different ages. 

Using games as a means of dissemination puts the 
user or player in control, and younger audiences in 
particular are more likely to retain information if they 
feel they are in control of what they’re learning, rather 
than being forced to learn.

Gamification also works because it reinforces good 
behaviour by using rewards such as going up a level 
or gaining points when a correct answer is given. 

This also adds a level of competitiveness, which 
younger audiences thrive off in schools and against 
their peers, making them more likely to understand 
results in order to win. At the same time, they are 
pushing themselves further and harder in the effort 
to achieve more.

Gamification works well with younger generations 
who have grown up in an environment where video 
and computer games are the norm. They are familiar 
with getting lost in roleplay worlds and exploring an 
altered state. By giving them the freedom to explore, 
projects are more likely to create intrigue and 
excitement and therefore more likely to communicate 
their message effectively.

Games also give players a little rush and they can 
become almost addictive. If done correctly, projects 
will be able to retain their younger audiences, making 
it easier for them to inform them about the 
importance of the information they are receiving both 
for themselves and for the world as a whole, and this 
can encourage them to act on what they have learnt. 

Methodology

DANDELION’s examples were based on two Q&A type games that 
were appropriate for the younger audience they were targeting and 
the more detailed information they were trying to communicate. 
However, gamification incorporates a host of other types of games 
that can be adapted to be more suitable for specific younger age 
groups whilst still applying game design principles to motivate and 
inspire learners.  

For example, there are games that have levels which the player 
needs to progress through in order to achieve something. There are 
simulation games that recreate real-world scenarios or situations, 
and there are multiplayer activities that make gaming more 
peer-centred. 

Games can also be used by teachers or presenters as a springboard 
into wider discussion about a topic, using the interactive and visual 
nature of the questioning as a way of eliciting a variety of responses 
from the class or audience. As such, they become valuable 
presentation tools.

Whichever type of game projects wish to create, successful learning 
games seamlessly integrate communication into the experience, so 
the younger audience is more aware of having fun than learning.

http://fvaweb.eu/euatwork/
http://www.fvaweb.eu/guessh!/


Mentoring and coaching

Why?

Webinars are services that allow real-time, multicast 
video conferencing or audio conferencing to occur 
when participants are coming from different, widely 
dispersed locations. They offer real-time 
connectivity and interaction between presenter, 
guests and audience.

Picking the right webinar format is important. As an 
example, DANDELION used a video studio setup 
hosted by a single presenter, with a Q&A section for 
audience members to get involved. However, other 
formats could be an interview Q&A-style with two 
speakers, or a panel discussion with numerous 
guests and a moderator, or even just an audio 
webinar with slides.

The benefit of DANDELION’s webinar being 
video-based was that the audience was directly 
face-to-face with the presenter, who was shown to be 
the expert. Seeing the presenter makes a webinar 
seem more personal than many other forms of static 
or online communication. Audience participants also 
had the option to interact in real time by offering 
feedback live and asking questions. This immediate 
interaction and reaction is good for both the audience 
members, who get the information they want, and the 
experts, who get instant feedback on their work at the 
same time as becoming a more trusted source 
of information.

How?

Webinars are an extremely cost-effective mentoring 
and coaching solution. Prices are low, with some DIY 
approaches completely free. In most cases, all you 
need is an internet connection.

Remember, when people are watching your webinar, 
they are at their desks in front of a computer so may 
be tempted to open other websites, check emails or 
continue with other work while you are speaking. To 
keep people engaged, use poll questions, slide decks, 
and images to enable your audience to regularly 
interact. Creative designs can also help to foster 
better engagement.

Webinars can include how-to videos that showcase 
training in various fields of study. This is essentially 
coaching that can be done online in real-time – and 
returned to later – that offers immediate feedback to 
improve learning. On-the-spot communications help 
audiences understand information quicker and allow 
them to bounce off other audience-members and 
learn from what others are asking

Why?

Webinars are services that allow real-time, multicast 
video conferencing or audio conferencing to occur 
when participants are coming from different, widely 
dispersed locations. They offer real-time 
connectivity and interaction between presenter, 
guests and audience.

Picking the right webinar format is important. As an 
example, DANDELION used a video studio setup 
hosted by a single presenter, with a Q&A section for 
audience members to get involved. However, other 
formats could be an interview Q&A-style with two 
speakers, or a panel discussion with numerous 
guests and a moderator, or even just an audio 
webinar with slides.

The benefit of DANDELION’s webinar being 
video-based was that the audience was directly 
face-to-face with the presenter, who was shown to be 
the expert. Seeing the presenter makes a webinar 
seem more personal than many other forms of static 
or online communication. Audience participants also 
had the option to interact in real time by offering 
feedback live and asking questions. This immediate 
interaction and reaction is good for both the audience 
members, who get the information they want, and the 
experts, who get instant feedback on their work at the 
same time as becoming a more trusted source 

How?

Webinars are an extremely cost-effective mentoring 
and coaching solution. Prices are low, with some DIY 
approaches completely free. In most cases, all you 
need is an internet connection.

Remember, when people are watching your webinar, 
they are at their desks in front of a computer so may 
be tempted to open other websites, check emails or 
continue with other work while you are speaking. To 
keep people engaged, use poll questions, slide decks, 
and images to enable your audience to regularly 
interact. Creative designs can also help to foster 
better engagement.

Webinars can include how-to videos that showcase 
training in various fields of study. This is essentially 
coaching that can be done online in real-time – and 
returned to later – that offers immediate feedback to 

Mentoring and coaching are used mainly for professional development and to encou-
rage the transfer of knowledge from coach to the individual. Coaching and mentoring 
between EU-funded projects are highly beneficial ways to promote the success and 
growth of each project individually as well as together in the EU. 

Skills that help to improve performance and gain reach can be taken away by project 
leaders so that they can more effectively develop and transfer knowledge. However, it 
is not simply for individual gain that sharing skills is important. Appropriate coaching 
and mentoring schemes create good working relationships between other project 
leaders and amongst those working on a project through improved communication 
that leads to more personal collaboration. 

One excellent example of how to communicate through mentoring and coaching is 
through webinars. They are a great way to make audiences feel inspired and ready to 
act on what has been presented. 

Webinars should be engaging, short, interesting and 
to the point, meaning presenters should avoid using 
overcomplicated explanations about their work. They 
are extremely convenient, too, as they can be shared 
with hundreds of people across the world, including 
experts, providing a sense of community that is vital 
for successful, long-lasting communication.

Webinars can help projects build a bigger audience 
and contact database as every webinar made attracts 
new delegates and each one registers their details. 
Guests can also serve as new contacts that can bring 
in new audiences, especially if they have their 
own followers.  

Webinars can keep audiences engaged long after the 
end of live streaming if they are repeatedly posted and 
promoted online. This affords the webinar greater 
reach as it allows those who couldn’t attend live to 
watch as well



AN INTRODUCTION TO 
THE DANDELION SEED RESEARCH LIBRARY

The Dandelion SEED Research Library is an attractive, accessible and easy-to-use multi-media information portal, specifically created for SSH research projects that 
allows them to communicate directly with those interested in or involved with the SSH community at every level. 
As well as displaying project information, the Dandelion SEED Research Library is designed to encourage interaction between research projects and their target audiences, 
including policy makers and Industry stakeholders. This two-way active communication, more in tune with social media than other, more traditional means of research 
communication, is a feature unique to SEED and increases the chance of research being noticed and acted upon by the right people.

With its growing base of users and members, the Library becomes a valuable collaborative tool within the SSH space by linking up like-minded people through their work, 
their interest in common themes or their interaction with others.

A useful Document Repository is also located within the Library, searchable across many parameters - type of document, topic, publication year etc – making it an essential 
resource for all stakeholders with an interest in using and learning from SSH research.

The Dandelion SEED Research Library is a continuously growing resource for the SSH community, but also a growing archive of SSH projects and their results, 
recommendations and outcomes. This will ensure valuable work is not lost when projects come to an end, that future research efforts can learn from past endeavours and 
work is never duplicated nor effort wasted.

Find out how to sign up to the Dandelion SEED Research library here

What is a SEED?

   A SEED is a multi-media digital brochure 
   It displays information about your project in an 
accessible and engaging format
   All individual SEEDs are located in the SEED 
Research Library

SEEDs can contain traditional project information 
like…
   Articles
   Fact Sheets
   Policy Briefs
…but also digital content like:
   Image Galleries
   Videos
   Social Media links 

By being part of the Library, the SEEDs are seen 
within context, featured alongside other projects in a 
similar sector, and alongside all sectors within the 
SSH field of research.

Find out more about what goes into a SEED

Research projects

   Communicate research results, recommendations, 
policy briefs etc. to a targeted audience of interested 
parties
   Receive instant notifications about who is interested 
in your work
   Complement current dissemination strategie

People who have an interest in SSH research -

Policy makers, Industry stakeholders, the media, the 
general public etc.
   Communicate directly with researchers & follow 
projects in which you have an interest
   Keep up to date with the latest SSH research news 
and receive instant notifications about new 
developments in a project
   Access to a large, searchable document repository

WHO will use the Dandelion 
SEED Research Library?

The Dandelion SEED Research Library will be used 
by SSH research projects and those who have a 
commercial, political or general interest in SSH 
research.

BENEFITS of the Dandelion SEED 
Research Library

The Dandelion SEED Research Library provides a range of benefits for general visitors, members of the Library 
and of course, research projects.

The Dandelion SEED Research Library provides a range of benefits for general visitors, members of the Library 
and of course, research projects.

Long-term VISION of the 
Dandelion SEED Research 
Library

The Dandelion SEED Research Library is an 
attractive, accessible and easy-to-use SSH 
information portal for general visitors, members and 
research projects. A combination of interactive 
functionalities, large Document Repository and an 
ever-growing user database guarantees the Library’s 
success as a collaborative tool to aid vitally important 
research in the SSH community and wider society.
The Dandelion SEED Research Library will become 
the single most valuable resource for communicating 
SSH research in Europe. Both existing and completed 
projects will have a presence on the online platform, 
ensuring a fully comprehensive collection of SSH 
research, results and recommendations is built.
As such, the library will develop a community of 
users and members that will not only make it a 
valuable collaboration tool, but also a way of charting 
individual research activity – who does what, what 
happens to their work, who was involved in it and 
what they are doing now – that doesn’t exist today.

For General Visitors

   Latest news about SSH research
Read about new developments taking place in all 
SSH projects

   Browse for free
The Dandelion SEED Research Library is completely 
free to use

For Members

Sign-up to the Dandelion SEED Research Library for 
additional benefits:
    Customise your Library
Customise your Homepage so only the thematic 
areas in which you have a particular interest are 
displayed

    Follow selected projects
Follow projects in which you have a particular 
interest

    Receive instant notifications about new 
developments
Receive push notifications when one of the projects 
you are following updates its SEED 

    Communicate directly with projects
Communicate with projects through an Instant 
Messaging system, and also leave comments on a 
project’s SEED Wall

    Record notes about selected projects
Use the Notepad function to record your thoughts 
about an individual project. 
Your notes about a project remain attached to the 
project’s SEED, and are only visible to you.

    View the upcoming events of selected 
projects
Use the Calendar function to see which future events 
a project is hosting/ attending.

    Suggested Projects to follow
Receive recommendations of projects to follow which 
may interest you based on your profile

    Large User database
Communicate with other Library members through a 
large User database, and be part of the wider SSH 
community

    Document Repository
Unlimited access to a large Document Repository 
containing Fact Sheets, Policy Briefs, Project 
Deliverables etc. 
The Document Repository is searchable across many 
parameters -  type of document, topic, publication 
year etc.

    Project archive
Access to a growing archive of completed SSH projects.
This is a valuable resource when instigating future 
collaborative projects because you can see who worked 
on previous projects and what the outcome was.

For Research Projects

    Be part of a growing SSH stakeholder 
platform
The Dandelion SEED Research Library will be the 
single most valuable resource for communicating 
SSH research; used and monitored regularly by 
stakeholders involved in the social sciences and 
humanities. By being part of the Library, your 
project’s work has a greater chance of being noticed 
by the right people.

    Projects are seen within context
SEEDs are displayed in a contextualised 
environment, increasing the chance of valuable 
research being noticed by those who have an obvious 
interest in your thematic area

    Events Calendar
Use the Events Calendar function to let Library users 
know which events you are attending/ hosting

    Easy to use
The Library uses a simple operating system which 
makes adding content, news articles and events to a 
SEED quick and easy

    Receive instant notifications about interested 
parties
Receive instant notifications about those who have 
“followed” your SEED, allowing you to build a 
valuable database of interested parties and send 
direct communications to specific groups within your 
target audience

    Alert “followers” to new developments
An automatic push notification alerts your 
“followers” to new developments as soon as an 
update has been made to your SEED

    Unlimited updates
Projects can update their SEED as often as they wish. 
   Tip: Regularly updated SEEDs feature “higher up” 
in the Library and become more visible to users. An 
active, regularly updated SEED may also attract 
more “followers” to your project.

    Knowledge sharing
Share knowledge and gather feedback from other 
projects in your thematic area.
Communicate with them and user groups for future 
collaborative projects.

    Integrate Social Media channels
Projects can display their Facebook, Twitter and 
LinkedIn feeds in one, single location for visitors to view

    Project archive
Access to a growing archive of completed SSH 
projects. 
This is a valuable resource which allows you to 
benchmark your project or future projects against 
previous ones in a similar field, ensuring research is 
not forgotten, lost           or duplicated.

    Share the same benefits as Members

Find out more about how to become a member 
of the Dandelion SEED Research Library



GUIDE TO THE DANDELION SEED 
RESEARCH LIBRARY

FOR MEMBERS

    Notes
Use the Notepad function to record your thoughts 
about projects. 
Your notes about a project remain attached to the 
project’s SEED, and are only visible to you. You can 
also view all the notes you take on all SEEDs you 
are following in one Super Notepad.

    Social Media links
View a project’s Facebook, Twitter and LinkedIn 
account in one, single location

    Document Repository
You have unlimited access to the Library’s large 
Document Repository containing project’s Fact 
Sheets, Policy Briefs, Project Deliverables etc.
The Document Repository is searchable across 
many parameters -  type of document, topic, 
publication year etc. so searching for a specific item 
is quick and easy.

    Large User database
It’s not all about the SEEDs. Communicate with 
other Library members in the database to discuss 
new developments, ideas about future 
collaborations etc.

Tier 3: SSH Calendar
This is the overall SSH Calendar – displaying ALL 
events from ALL projects located in the Dandelion SEED 
Research Library. It is visible to ALL Library users.

When a project uploads an event to their Individual 
Calendar, it is automatically uploaded to the 
appropriate Thematic Calendar(s) and the SSH 
Calendar too. 

Calendar, it is automatically uploaded to the 
appropriate Thematic Calendar(s) and the SSH 

Document Repository
You have unlimited access to the Library’s large 
Document Repository containing project’s Fact 
Sheets, Policy Briefs, Project Deliverables etc.
The Document Repository is searchable across 
many parameters -  type of document, topic, 
publication year etc. so searching for a specific item 

    Large User database
It’s not all about the SEEDs. Communicate with 
other Library members in the database to discuss 
new developments, ideas about future 
collaborations etc.

Becoming a member of the 
Dandelion SEED Research 
Library
   Sign-up online
    Complete the Membership Form with your contact 
details and areas of interest
    Once registered as a member, you will be asked to 
create a profile.
Your profile will be visible to all other Library users.
    You are now a member of the Library, with free 
access to communicate with all SSH research projects

You have now become a follower of this project, and 
will have access to the features below when viewing 
their SEED:

     SEED Wall
Similar to instant messaging, read and respond to 
comments from the project and other “followers” of 
the project instantly by clicking on the “speech 
bubble” icon at the top of a SEED.
You will receive an alert if another Library user 
replies to your comment to help increase dialogue in 
the SSH community.

    News FEED
You will receive a push notification when one of your 
“followed” projects has updated their SEED with a 
new development or added a new document

    Events Calendar
View a project’s Event Calendar to see which events 
they are attending/ hosting, and also which other 
Library users are attending by clicking on the 
“calendar” icon at the top of a SEED. 

The Events Calendar has 3 tiers:
 Tier 1: Individual Calendar
  This is a project’s personal Calendar – ONLY 
displaying that project’s events
 Tier 2: Thematic Calendar 
   Each thematic area has an Events Calendar which 
displays ALL events from projects in that thematic 
focus.
If you are following a specific thematic area, but not 
all projects within that area, you will still be able to 
see which events all projects are hosting/ attending.
 

Whilst the Dandelion SEED Research Library is free to use for all, by signing-up 
and becoming a member you will gain many additional benefits and access to 
useful resources which will enhance your experience of learning about and using 
SSH research.
Use this guide to help you register for the Dandelion SEED Research Library, 
and how to utilise all SEED features to get the most out of this valuable 
information resource.

Find out more about how to build your SEED here

Using the Dandelion SEED 
Research Library
The Library has several interactive features, allowing 
you to communicate directly and easily with projects 
and other members 
    Customise your Library
Customise your homepage, if you wish, so only the 
thematic areas in which you have a particular interest 
are displayed

    Follow selected projects
Follow projects in which you have a particular interest 
by clicking on the “star” on the front of SEEDs.



CONTENT GUIDE FOR SEEDS

A SEED can feature up to 8 Menu Buttons, and can 
have more than one of the same Button types. 

SEED Button 
description

Materials we require 
from you

Cover Page
Visually striking with a heading and summary of 
the project, and displaying the Buttons listed 
below

Text Button 
This section includes general information about 
the project, inc. aims, expected outcomes etc.
Please provide enough information for AT LEAST 2 
separate Text Buttons.

Project Team Button
This section identifies the key personnel involved 
in the project 

Project Partners Button
This section showcases all partners involved in 
the project 

Image Gallery button
This Button brings up a library of all the project’s
imagery, including photos, graphs & diagrams 
etc. Please provide an explanatory caption for 
each image.

Video Button
This Button contains any suitable videos relating 
to the project,
Please provide a few words explaining each video. 

Presentation Button
This Button includes any PowerPoints relating to 
the project. An audio recording can go alongside 
the PowerPoint recording. If an audio recording 
does not exist, it can be arranged 

File Repository Button
This section hosts files for users to download.
Please provide a short description of each file.

Completed ‘Project Information Form’ (above)
An image for the Title page
Any existing social media platform links, inc. Facebook, Twitter (handle) & LinkedIn
50 word Summary of the project
At least ONE High resolution image to use as the background cover of the SEED 

Text to be provided
At least ONE image/ diagram to accompany the text for each Button 

Photograph of each Team Member
Short bio
Role within the project
Contact details – phone, e-mail, Skype, Twitter

Partner logo
Brief description of Partner’s involvement in the project
Contact details – phone, general e-mail OR Project Coordinator’s e-mail, Social Media

High resolution images
Suitable captions for each image

VTI videos. Videos should be in an MP4 format if possible
Suitable introductory text for each video

PowerPoint. 
If possible, please provide the audio with the recording

Any files in pdf or Microsoft Word format
Suitable description for each file

Materials Checklist for the SEED

Description of Materials GuideDescription of Materials Guide

A basic guide to SEED content 
This outline of a Dandelion SEED provides a useful guide to effective interactive 
communication. Due to SEED’s flexibility, however, it is just a guide and material can 
be displayed in many different ways. The mix of copy, images, video, audio, contact 
information, social media and document links can be altered to suit a project’s specific 
needs. 

Please use the following information as a guide to building your Dandelion SEED. 
Content and formatting can be adapted throughout the process.

Cover Page Material
The Cover Page is the landing page of your SEED – it will be the first thing users see so 
needs to be visually striking. Therefore, a concise summary of your project and high 
resolution Background images are required.

Each SEED has built-in features that need to be made specific to the project. For 
EU-funded projects, an EU-branding Button will reveal “At a Glance” information, 
including its specific call, its funding, duration of project etc. Social Media links will 
also take users to your project’s Facebook, Twitter or LinkedIn page; helping to gain 
more followers.

You will need to provide:
    A completed Project Information Form 
    An image for the Title page
    Social Media links - Facebook, Twitter, LinkedIn etc. 
    Approx. 50 word Summary of the project
    The images in the gallery that you would like to use for the rotating cover pages. 
These need to be of good quality and have space for text. Dandelion can advise and can 
provide library images if necessary.

STORY Button – Introduction to the project
This section should put the project into context within its thematic area, the need for 
the research and the motivation for doing the work. This section should also outline 
the aims and objectives of the research being undertaken. What were the goals and 
objectives set out at the start of the project? What were the hoped-for results and what 
impact would they have?

You will need to provide:
    Text as appropriate to the outline the above.
Note: If you have had an article published in a magazine, online or on CORDIS, you can 
use parts of that text to help you here (the whole article can also be added as a 
separate button, as a download or as an audio recording).
    At least ONE image/ diagram to accompany the text.

STORY Button (3) – The impact and the future of 
the project
This section should examine the impact the research has had in relation to its aims 
and objectives, its thematic area and to its intended target audience. Are there 
commercial applications? Are there policy implications? 
This section should also deal with the future –how will it develop in the short, medium 
and long terms and how will the team involved now move forward? It is important you 
name names here – this will form an important part of thematic community building, 
which is the objective of the project.

You will need to provide:
    Text as appropriate to outline the above. 
    Note: As with the previous two text Buttons, if you have had any article published, use 
part of your interview copy relevant to this aspect of your work – the whole interview 
can also be added as a separate button or as an audio recording.
    At least ONE image/ diagram to accompany the text
Tip: You can customise your buttons. Highlight the USP of your project and its 
achievements so far.

TEAM Button
This section identifies the key personnel involved in the project, providing a brief 
resume of their work and expertise, details of their role within the project, contact 
details etc. 

You will need to provide for EACH TEAM MEMBER:
    Photograph 
    Resume/ Short bio
    Details of their work WITHIN the project
    Links to any published material online (if applicable)
    Links to any other materials – videos, interviews etc. (if applicable)
    Contact Details – telephone number, e-mail, Social Media etc. 

Tip: This information is important so that those in the Dandelion SEED community 
can be linked to their work and can be searched for by potential collaborators and 
related projects specifically in relation to work they have carried out, as well as in 
relation to their thematic interests. All project participants should, therefore, become 
active members of the Dandelion SEED Library.

PARTNERS Button
This section showcases all partners involved in the research, outlining their 
expertise, the nature of their involvement in the project (what WPs do they contribute 
to?) and the work they have done. It can also include contact details for key partner 
personnel, specific links and access to different parts of the Dandelion SEED to 
which each partner is attached.

You will need to provide for EACH PARTNER:
    Partner logo
    Brief description of involvement
    Key contact details – telephone number, e-mail, Project Coordinator’s 
telephone/email, social media, etc.
    Links to any other material – videos, audio etc. (if applicable).

GALLERY Button
This button brings up a library of all the project’s imagery, including photos, graphs 
and diagrams. 

You will need to provide:
    High resolution images
    An explanatory caption for each image.

VIDEO Button
This button brings up the video library. Use this section to display all the project’s 
own dissemination video material or demonstrations, as well as related videos from 
other projects. There is scope here to include sponsored videos from commercial 
partners.

You will need to provide:
    VTI videos - in an MP4 format if possible
    Suitable introductory text for each video

PRESENTATION Button
This brings up the SEED presentation on which you can make simple PowerPoint 
presentations or more interactive, graphical presentations using Flash animation and 
video. The presentation can be combined with audio to make it a standalone feature. 
Dandelion can advise on how best to use this section.

You will need to provide:
    PowerPoint or Keynote presentation. If possible, please provide the audio with the 
recording

FILES Button
This section holds any project documents (Policy Brief, Project Deliverables, Press 
releases etc.) which can be downloaded by users. 
Files are automatically uploaded to the main Document Repository, which can be 
accessed by all Library members and research projects.

You will need to provide:
    Any documents/ files in pdf or Microsoft Word format
    Suitable description for each file/ document

Overall Tip: all copy can be recorded and included as audio tracks so that users can 
listen as well as read.

Points to remember
Your SEED will be an attractive and easy-to-use multi-media digital brochure, 
displaying information about your project in an accessible and engaging format. You 
are telling the story of your project in one place, with the Menu Buttons giving Library 
users access to the different elements of that story, as well as access to other useful 
materials. In that sense, your SEED is not like your website, which should be the hub 
of your online activity, but a more active communication tool where your latest 
project news is published and information stored for future reference all in a library 
of other, similar projects within the SSH community.

Your active participation in the Dandelion SEED Research Library will enhance the 
impact your project makes and the opportunities you will receive in return.

This outline of a Dandelion SEED provides a useful guide to effective interactive 

This Button brings up a library of all the project’s
imagery, including photos, graphs & diagrams 
etc. Please provide an explanatory caption for 

This Button contains any suitable videos relating 

Please provide a few words explaining each video. 

Presentation Button
This Button includes any PowerPoints relating to 
the project. An audio recording can go alongside 
the PowerPoint recording. If an audio recording 
does not exist, it can be arranged 

A SEED can feature up to 8 Menu Buttons, and can 
have more than one of the same Button types. 

Cover Page
Visually striking with a heading and summary of 
the project, and displaying the Buttons listed 
below

Completed ‘Project Information Form’ (above)

Any existing social media platform links, inc. Facebook, Twitter (handle) & LinkedIn

At least ONE High resolution image to use as the background cover of the SEED 

Text to be provided
At least ONE image/ diagram to accompany the text for each Button 

Photograph of each Team Member

Contact details – phone, e-mail, Skype, Twitter

Brief description of Partner’s involvement in the project
Contact details – phone, general e-mail OR Project Coordinator’s e-mail, Social Media

VTI videos. Videos should be in an MP4 format if possible

If possible, please provide the audio with the recording

Any files in pdf or Microsoft Word format

Materials Checklist for the SEED

This document is designed to help you gather all the relevant content for the 
successful development of your project's SEED, ensuring you get the maximum 
benefit from participation in the Dandelion SEED Research Library.

The Content Guide includes:
   Project Information Form for the SEED
This information MUST be provided, and will appear in a side-panel on your SEED 
and is an at-a-glance guide to your project and its funding. Filling in this 
document is a useful way for you to ensure you have all the relevant information 
at your fingertips when you come to build your SEED

   Materials Checklist for the SEED
This is a simple checklist of materials which you can collect to be included in your 
SEED

   Description of Materials Guide
This guide can be used to decide what information to include on each Menu 
Button of your SEED.

Once you have gathered all the content covered in this guide, 
click here for a step-by-step guide to building your SEED



A SEED is an attractive and easy-to-use multi-media digital brochure that displays information about your 
project in an accessible and engaging format. All individual SEEDs are located in the Dandelion SEED 
Research Library – an information portal specifically created for SSH research projects which allows you 
to communicate directly with those interested in or involved with the SSH community at every level. 

Follow this simple step-by-step guide to build, add content to and publish your very own SEED, as well as 
how to utilise all SEED features to get the most out of this valuable resource. 

For more information about what content is needed to build a SEED, click here

Project/ Organisation
Provide the ACRONYM and full name of your project

Library Text
The Library Text is shown underneath the SEED 
Header and image when all the SEEDs are displayed 
in the Library.
Provide a short description of your SEED
    This should be approximately 70 characters

Main category
All SEEDs are categorised into six thematic areas:
 -Cultures and Citizenship
 -Employment and New Growth
 -Global Justice and Stability
 -Integration & Communication of SSH
 -Migration Research Platform
 -Reversing Inequalities
If appropriate, a SEED can be categorised in up to 
two areas.
Select the category most relevant to your project

Second category
If applicable, select another category relevant to your 
project

Thumbnail image
The Thumbnail image will be shown in the Library 
when the SEEDs are displayed.
Provide an image relevant to your project
The image must be: 
   -in a JPEG format (file extension - .jpg)
   -125 pixels wide by 91 pixels high
Most image editing software will allow you to re-size 
and re-format an image.
If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 
directed to a basic Crop tool.

Introduction
The Introduction text is displayed when a user opens 
an individual SEED, and will remain in place when 
Menu Buttons are opened
Provide a concise summary of your project
    This should be approximately 50 words/ 2,500 
characters

Keyword Tags
Keyword Tags are descriptive keywords or phrases 
that are relevant to your project.
Provide as many words or phrases as you wish
    Tip: Try to use words or phrases that users might 
enter into a search engine to find your SEED

02 Add content to your SEED

   Check the thumbnail image, title and library text 
are not overlapping on to each other because this is 
how your SEED will be displayed in the Library
   Add a background image to your SEED
  Tip: Add several background images to make your 
SEED more exciting and engaging for users

Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -1024 pixels wide by 700 pixels high
Most image-editing software will allow you to re-size 
and re-format an image. 
If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 
directed to a basic Crop tool.
 -incorporate your project’s logo in the bottom-left 
corner
Tip: The project logo MUST be in the same position 
on every background image otherwise it will distort 
the images as they slide across
    Complete information for all Menu Buttons 
 Tip: See Content Guide for further notes on what can 
be included in each Menu Button
Note: 
Images uploaded to your SEED may need to be 
re-sized and re-formatted.  
Most image-editing software will allow you to re-size 
and re-format an image. 
If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 
directed to a basic Crop tool.

STORY
Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Aims & Objectives
Add a short Summary
    Tip: This should be an overview of the following 
paragraphs
Add Content

Upload TWO images to accompany the text
   Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -150 pixels wide by 150 pixels high
Upload an Audio file (optional)
    Tip: This MUST be in an MP3 format
Upload a URL to your project’s website (optional)

PRESENTATION 
Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Presentation of…
Add a Summary
    Tip: This should be an overview what the 
presentation is about

PARTNERS 
Add the name of the project partner in the Title field

Upload an image of the project partner’s logo
    The images must be:
 -in a JPEG format (file extension - .jpg) 
 -100 pixels wide by 100 pixels high
Add company/ organisation website URL

Add company/ organisation Phone number (optional)

Add company/ organisation Email address

Add Content
    Explain the role of the project partner within the 
project
Repeat process if uploading several team project 
partners

FILES 
Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Policy Brief
Add a short Description
    Tip: This should be an overview of the attached file
Upload File
Repeat process if uploading several files

Files are automatically uploaded to the Document 
Repository, which can be accessed by all Library 
members and research projects
     Select the Document Type/ Document Category 
and Document Owner from the drop-down options 
available

You have now built your SEED!
    Click the blue “Preview SEED” button at the top of 
the page to view your SEED

    Promote your SEED
Actively promote your SEED in newsletters, on Social 
Media and by hosting it on your project’s website
Tip: Web Banners are available to help promote your 
SEED

Upload a thumbnail image 
    Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -100 pixels wide by 100 pixels high
Upload an Audio file
    Tip: This MUST be in an MP4 format
Repeat process if uploading several presentations

VIDEO 
Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Video of…
Add a Summary
    Tip: This should be an overview what the video is 
about
Upload a thumbnail image 
    Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -100 pixels wide by 100 pixels high
Upload an Audio file
    Tip: This MUST be in an MP4 format
Repeat process if uploading several video

GALLERY 
Upload a thumbnail image 
   Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -100 pixels wide by 100 pixels high
Upload a MAIN image 
    Provide images relevant to your project
The images must be:
 -in a JPEG format (file extension - .jpg)
 -800 pixels wide by 600 pixels high
Add a Caption
    Tip: This should briefly describe the image
Repeat process if uploading several images

TEAM 
Add the name of the team member in the Title field
Add the Position of the team member in relation to 
the project 
Upload an image of the team member
    The images must be:
 -in a JPEG format (file extension - .jpg)
 -100 pixels wide by 100 pixels high
Upload an Audio file (optional)
    Tip: This MUST be in an MP4 format
    Tip: For example, this file can be the team member 
introducing themselves or a lecture given by the team 
member
Add Content
    Explain their role within the project
Add their Phone number (optional)
Add their Email address
Add their Twitter/ Skype usernames (optional)
Repeat process if uploading several team members

You can now use your SEED to interact with 
members of the SSH community that have an 
interest in your work, update them with your project’s 
latest news and target relevant communications to 
them

A SEED has several interactive features, allowing you 
to communicate directly and easily with visitors and 
your “followers”

    SEED Wall
Similar to Instant Messaging, read and respond to 
comments from “followers” instantly

    News FEED
Post the latest developments from your project here.

    Events Calendar
A 3-tier Events Calendar is available to let all Library 
users know which events you are attending/ hosting.
Tier 1: Individual Calendar
  This is your project’s personal Calendar – ONLY 
displaying your project’s events
Tier 2: Thematic Calendar 
Each thematic area in the SEED Library has an 
Events Calendar which displays ALL events from 
projects in that thematic focus.
If a Library user is following your thematic area, but 
not your specific project, they will still be able to see 
which events you are hosting/ attending.
Tier 3: SSH Calendar
This is the overall SSH Calendar – displaying ALL 
events from ALL projects located in the Dandelion 
SEED Research Library. It is visible to ALL Library 
users.

When you upload an event to your Individual 
Calendar, it is automatically uploaded to the 
appropriate Thematic Calendar(s) and the SSH 
Calendar too

    Notes
Use the Notepad function to record your thoughts 
about other projects. 
Your notes about a project remain attached to the 
project’s SEED, and are only visible to you. You can 
also view all the notes you take on all SEEDs you 
are following in one Super Notepad.

    Social Media links
All Library users can view your project’s Facebook, 
Twitter and LinkedIn accounts in one, single 
location

    Document Repository
Any files uploaded to your SEED are automatically 
added to the Library’s Document Repository which 
can be accessed by members at any time

    Send mass communication to targeted 
audiences
Send targeted communications to those who have a 
clear interest in your work, increasing the likelihood 
of a positive response

03 Using your SEED once it’s built

01 Build your SEED –  Initial set-up

    Log-in
    Click the blue “Add a SEED” button
    Complete all relevant sections of the form 

SEED Administrator
Provide an e-mail address so other Library users can 
message you about your project.

Meta Title
The Meta Title is used in the back-end code of the 
SEED so that it can be Search Engine Optimised 
(SEO)
    Tip: This can be the same as the SEED Header/ 
Title

Meta Description
The Meta Description is used in the back-end code of 
the SEED to improve SEO.
Provide a short description of your project.

Meta Keywords
Meta Keywords are used in the back-end code of the 
SEED to improve SEO.
Provide descriptive keywords or phrases that are 
relevant to your project.
    Tip: Try to use words or phrases that users might 
enter into a search engine to find your SEED
    Tip: They can be the same as the Keyword Tags

SEED Header/ Title
This is the main header/ title of the SEED.
It is shown in the Library when the SEEDs are 
displayed, and also when a user opens an individual 
SEED.
    Tip: This should contain your project’s ACRONYM 
so it is easily identifiable

Colour of Transparent Block
On the front of your SEED there is a 
semi-transparent block that the Title, Introduction 
text and Menu buttons sit on.
Choose whether the semi-transparent box is white or 
black.

Size of Header
Choose a font size for the SEED Header. 
If you do not provide one, the default size of 48 pixels 
will be used.

    Tip: The size of the SEED Header is dependent on 
the number of Menu Buttons.       For example, the 
SEED Header can be bigger if there are fewer Menu 
Buttons.

Menu Buttons
A SEED can feature up to 8 Menu Buttons.

Choose the title of each Menu Button in the Title for 
menu x field, and select the type of Button from the 
drop-down list available:

STORY – buttons containing information about 
project: Objectives, Expected Outcomes etc.
PRESENTATION – button containing any 
presentations
VIDEO – a video gallery
GALLERY – an image gallery
TEAM – button containing information about team 
members
PARTNERS – button containing information about 
project partners
FILES – button containing any downloads: Leaflets, 
Press Release, Reports etc.
    Tip: A SEED can have more than one of the same 
Button types. 
For example, you can have three STORY Buttons
    Tip: See Content Guide for SEEDS for further notes 
on what can be included in each Menu Button

Twitter/ Facebook/ LinkedIn
If applicable, add your project’s Twitter handle, 
Facebook URL and LinkedIn URL

SEED Messaging
Provide an e-mail address so other Library users 
can message you about your project

EC/ H2020 Branding
Choose which Policy Branding is appropriate to your 
project
    This will appear on your SEED to help identify your 
project

H2020 Content
Include the legal EU accreditation for your project.
    Tip: This is usually: This project has received 
funding from the European Union’s xxx project under 
grant agreement xxx  

You have now built the framework for your SEED. 
Let’s add content…

If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 

 -incorporate your project’s logo in the bottom-left 

The project logo MUST be in the same position 
on every background image otherwise it will distort 
the images as they slide across
    Complete information for all Menu Buttons 

 See Content Guide for further notes on what can 
be included in each Menu Button
Note: 
Images uploaded to your SEED may need to be 
re-sized and re-formatted.  
Most image-editing software will allow you to re-size 
and re-format an image. 
If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 
directed to a basic Crop tool.

 -150 pixels wide by 150 pixels high

    Tip: This MUST be in an MP3 format
Upload a URL to your project’s website (optional)

Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Presentation of…

    Tip: This should be an overview what the 

interest in your work, update them with your project’s 
latest news and target relevant communications to 

A SEED has several interactive features, allowing you 
to communicate directly and easily with visitors and 
your “followers”

SEED Wall
Similar to Instant Messaging, read and respond to 
comments from “followers” instantly

    Events Calendar
A 3-tier Events Calendar is available to let all Library 

Library Text
The Library Text is shown underneath the SEED 
Header and image when all the SEEDs are displayed 
in the Library.
Provide a short description of your SEED
    This should be approximately 70 characters

Main category
All SEEDs are categorised into six thematic areas:
 -Cultures and Citizenship
 -Employment and New Growth
 -Global Justice and Stability
 -Integration & Communication of SSH
 -Migration Research Platform

If applicable, select another category relevant to your 

The Thumbnail image will be shown in the Library 
when the SEEDs are displayed.
Provide an image relevant to your project
The image must be: 
   -in a JPEG format (file extension - .jpg)
   -125 pixels wide by 91 pixels high

If you do not have image-editing software and cannot 
re-size the image, upload the original and you will be 
directed to a basic Crop tool.

Introduction
The Introduction text is displayed when a user opens 
an individual SEED, and will remain in place when 
Menu Buttons are opened
Provide a concise summary of your project

This should be approximately 50 words/ 2,500 

Keyword Tags are descriptive keywords or phrases 
that are relevant to your project.
Provide as many words or phrases as you wish
    Tip: Try to use words or phrases that users might 
enter into a search engine to find your SEED

PARTNERS 
Add the name of the project partner in the Title field

Upload an image of the project partner’s logo
    The images must be:
 -in a JPEG format (file extension - .jpg) 
 -100 pixels wide by 100 pixels high
Add company/ organisation website URL

Add company/ organisation Phone number (optional)

Add company/ organisation Email address

Add Content
    Explain the role of the project partner within the 
project
Repeat process if uploading several team project 
partners

Add the title of the Menu Button
    Tip: This should only be two/three words.
For example, Policy Brief
Add a short Description
    Tip: This should be an overview of the attached file

Repeat process if uploading several files

Files are automatically uploaded to the Document 
Repository, which can be accessed by all Library 

     Select the Document Type/ Document Category 
and Document Owner from the drop-down options 

You have now built your SEED!
    Click the blue “Preview SEED” button at the top of 
the page to view your SEED

    Promote your SEED
Actively promote your SEED in newsletters, on Social 
Media and by hosting it on your project’s website
Tip: Web Banners are available to help promote your 
SEED

Upload a thumbnail image 
    Provide images relevant to your project

 -in a JPEG format (file extension - .jpg)

Repeat process if uploading several presentations

Add the name of the team member in the Title field
Add the Position of the team member in relation to 

Upload an image of the team member

 -in a JPEG format (file extension - .jpg)
 -100 pixels wide by 100 pixels high
Upload an Audio file (optional)
    Tip: This MUST be in an MP4 format
    Tip: For example, this file can be the team member 
introducing themselves or a lecture given by the team 

Add their Twitter/ Skype usernames (optional)
Repeat process if uploading several team members

The Meta Title is used in the back-end code of the 
SEED so that it can be Search Engine Optimised 

Tip: This can be the same as the SEED Header/ 

Meta Description
The Meta Description is used in the back-end code of 

Meta Keywords are used in the back-end code of the 

Provide descriptive keywords or phrases that are 
relevant to your project.
    Tip: Try to use words or phrases that users might 
enter into a search engine to find your SEED

Tip: They can be the same as the Keyword Tags

SEED Header/ Title
This is the main header/ title of the SEED.
It is shown in the Library when the SEEDs are 
displayed, and also when a user opens an individual 

Tip: This should contain your project’s ACRONYM 
so it is easily identifiable

Colour of Transparent Block
On the front of your SEED there is a 
semi-transparent block that the Title, Introduction 
text and Menu buttons sit on.
Choose whether the semi-transparent box is white or 
black.

Size of Header
Choose a font size for the SEED Header. 
If you do not provide one, the default size of 48 pixels 

Tip: The size of the SEED Header is dependent on 
the number of Menu Buttons.       For example, the 
SEED Header can be bigger if there are fewer Menu 

presentations
VIDEO – a video gallery
GALLERY – an image gallery
TEAM – button containing information about team 

PARTNERS – button containing information about 

FILES – button containing any downloads: Leaflets, 
Press Release, Reports etc.

Tip: A SEED can have more than one of the same 
Button types. 
For example, you can have three STORY Buttons
    Tip: See Content Guide for SEEDS for further notes 
on what can be included in each Menu Button

If applicable, add your project’s Twitter handle, 
Facebook URL and LinkedIn URL

SEED Messaging
Provide an e-mail address so other Library users 
can message you about your project

EC/ H2020 Branding
Choose which Policy Branding is appropriate to your 
project
    This will appear on your SEED to help identify your 
project

H2020 Content
Include the legal EU accreditation for your project.

Tip: This is usually: This project has received 
funding from the European Union’s xxx project under 

You have now built the framework for your SEED. 
Let’s add content…

Register to the Dandelion 
SEED Research Library

   Register your project with the Dandelion 
SEED Research Library administrator using the 
online form
   Once registered, you will receive a Verification 
Form by e-mail – complete and submit
   If accepted, you will receive log-in details and 
further guidance on building your SEED
   You can now build your SEED
Note: Only you and the SEED administrator will 
have access to your project’s information 
and SEED

STEP-BY-STEP GUIDE:
HOW TO BUILD, ADD CONTENT 

AND USE YOUR SEED



Online Map

Dandelion’s SSH Research map

Interactive online maps are a great way of displaying 
useful information and visualising a research 
community online. They are both engaging and 
attractive and give the viewer control over the what 
information they want to extract and use.

The DANDELION project has created just that – a map 
of the EU pinpointing where projects, experts and 
consultancies, involved in Socio-economic Sciences 
and Humanities (SSH) and Innovative, Inclusive and 
Reflective Societies (IIRS) research, are located.

The projects included in the map to date are working 
in the six areas of IIRS and SSH research that have 
been the focus of the Dandelion project, which are: 

- Migration 
- Reversing inequalities
- Cultures and citizenship
- Global justice and stability
- Integration and communication of SSH
- Employment and new growth

Information and collaboration

Information is available about ongoing work as well 
as on projects which have finished.  The 
consultancies included in the map are those working 
on or with projects in these sectors, providing 
valuable support and expertise for many research 
activities as well as communication, exploitation and 
business planning. These experts include those who 
can act in an advisory capacity for your project, such 
as agreeing to participate on an advisory board or 
attend events as experts and speakers.

This makes the map a valuable resource for 
researchers looking to leverage and valorise previous 
study, find collaborative synergies with existing 
projects or seeking support for some of its activities 
within a specific thematic area or geographical 
location.

The map will continue to be available to use within 
the Dandelion SEED Research Library, with more 
information being added to it as the Library grows. 
See the Guide to the Dandelion SEED Library.

Using the Dandelion 
interactive map

The Dandelion Interactive map is a valuable resource 
for SSH and IIRS projects to use now. Visitors to the 
page are able to target their search depending on 
whether they are looking for projects or experts, as 
well as refining their search to one of the thematic 
focuses. The map shows colour-coded pins 
representing experts (green) and projects (yellow) 
and numbered markers that represent how many 
experts and/or projects are available in each area. 
The coloured pins are expandable, providing a short, 
but detailed brief on either the project or the expert, 
with relevant contact details and links to websites. 

The simplicity of the interactive map, coupled with its 
effectiveness in providing valuable information in an 
accessible format, makes it an extremely useful and 
powerful tool for projects looking to build contacts 
and share their research. All the information is in 
one place and with the addition of layers, zoom 
functions and links to external supporting pages 
users are easily able to navigate the page, either 
spending time to browse or quickly finding what they 
are after through the accurate search functionality.

A useful methodology

As well as providing useful information for projects, 
by communicating reliable data in such an innovate 
format, DANDELION has demonstrated that a feature 
like an interactive map is an effective way to attract 
viewers further into its website to see what else the 
project has to offer. This is a useful technique to use 
when considering ways to make your project website 
attractive and accessible to your audience.
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Packaging Information

their friends, co-workers and networks to whom is 
might be of interest. This can create scope for a project 
and or piece of research and help it gain influence 
further afield. As long as the data is up-to-date and 
relevant, a factsheet can also be shared indefinitely. 

Factsheets are a lot shorter than policy briefs and 
provide a simple overview of important information 
about a project or a specific issue or problem. They are 
easy-to-skim, compact (usually only one or two pages, 
maximum), and flexible as they can provide a concise 
summary for a number of topics. 

Usually targeted at the general public, stakeholders, 
the media, the research and business communities, 
factsheets are a great gateway into enticing someone 
into reading more about your issue. Busy policy 
makers in particular like a good factsheet as a way of 
quickly getting up to speed with an issue and assessing 
whether a project’s findings about a particular topic 
need more scrutiny.

DANDELION produced factsheets for each of the policy 
briefs, demonstrating how targeted policy 
recommendations can be presented as more 
accessible and user-friendly documents for 
non-academics. 

They capture the reader’s attention through innovative 
design and bold headings that stand out amongst 
standard documents, files or emails. Having captured 
the attention of your readers, factsheets become a 
great way of drumming up support for your issue or 
research. 

Because of their compact nature, if the reader is 
interested in or agrees with what is presented, he/she 
is very likely to share the document and forward it to 

What is a factsheet?

The way a project presents or packages its information will heavily impact on how 
effective their communication is in reaching its target audience and maximising the 
impact it has – and many get it wrong. Information is often presented in long papers, 
using technical language and designed in a way to make it inaccessible to all but the 
most expert audience.

The information a project may wish to publicise will include recent results, research 
findings, analyses, recommendations and useful information that can assist other 
projects or policymakers, for example, in doing their own work. But, in order to 
make this information accessible to all the different audiences it is trying to 
influence, projects need package it in such a way that is appropriate to each, a way 
that excites, interests or motivates each to delve in and read.

Of course, a project must also ensure that any information presented is accurate as 
well, and any editing and design work it does should not detract from that. But the 
aim should be to package information into an accessible format, appropriate for the 
audience it is aimed at and that the reader is able to extract vital pieces of 
information easily and that it should be as memorable as possible. 

There are many ways to package your research information to ensure you achieve 
this aim – factsheets, infographics, guides and policy briefs are just some examples 
– and each is more suited to different forms of content. For example, infographics 
are excellent for turning complex figures and facts into easily digestible, 
eye-catching and memorable nuggets of information, whilst guides add a simple 
structure to detailed pieces of information by breaking them down into sections that 
are easy to understand and followed by non-specialised audiences. In all cases, 
however, the main rule of thumb of communication is to keep things short, concise 
and attractively laid out.

Two excellent methods to communicate project information and recommendations 
are through policy briefs and factsheets. They are two very different yet equally 
effective short and concise ways of capturing the attention of readers quickly while at 
the same time getting across the important facts of the topic and any calls for action.

What is a policy brief? 

A policy brief is a short document that in essence 
presents policy recommendations, supported by 
evidence achieved through the project’s analyses and 
results. These are more often than not based on a 
specific research topic or issue that has been 
thoroughly explored specifically to provide policy 
advice. The DANDELION project wrote nine policy 
briefs to convey issues on the socio-economic 
challenges that European society is facing and these 
are best-practice examples of how this type of 
information should be packaged and how it should 
then be presented.

Policy briefs are primarily for governmental policy 
actors. They are the preferred form of 
communication for this group because they act like a 
business card for researchers and stimulates them 
to make decisions.

There are usually two basic types of policy brief: 
• An advocacy brief, which argues for a particular 
course or action
• An objective brief, which provides a more 
balanced argument. 

Usually up to only 20 pages long, policy briefs do not 
go into all the details but highlight enough so that the 
reader can understand the issues at hand. 

Policymakers are extremely busy people and so how 
you write and lay out your policy brief is extremely 
important. The best way to grab the attention of these 
busy people is to make sure your brief looks attractive, 
appears interesting, is short and is easy to read. A 
good example of what it should contain is as follows:

• Enough information on one particular issue, but not 
too much
• Evidence from a lot reliable sources in different fields
• A focus on firm results and not just 
recommendations
• Findings linked to the specific issues relating to the 
bigger picture.

When it comes to structuring your policy brief it is 
important to try to break-up what can sometimes be 
text-heavy passages with graphical content and white 
space to make it more appealing to the reader. A 
good way of doing this is to use sidebars, boxes, 
graphics, tables and photographs, which keep the 
reader interested and allows them to skim through 
key points, while still getting an impression of the 
overall picture.

It is also worth structuring a policy brief with short, 
catchy and to-the-point headings and subheadings, 
which allow the reader to find the section they are 

after quickly without being faced with unappealing 
columns of unbroken text. By including relevant key 
words or an interesting question in the title, you are 
more likely to grab the reader’s attention. 

There are a number of questions you should also 
address when writing an effective policy brief. 
These include:

• What are the shortfalls of the current policy? A brief 
summary
• Are you aware your recommendations need to align 
with policy actors who look to make cost-effective 
decisions? Don’t propose the unaffordable! Make 
them financially realistic
• Do your recommendations discuss what needs to be 
changed and how? Make them practical
• Are you using active language? Keep things in the 
present, actionable, doable
• Does your recommendation seem feasible? Don’t 
propose anything that you consider would be too 
difficult to achieve. Chances are that if you do, they will!

How to write and present a policy brief 

Policy briefs

Factsheets

Those who will be reading your factsheet do not have 
enough time to gather all the information on a topic and 
so for your factsheet to be impactful, here are some 
things to remember when compiling your content:

• Avoid jargon
• Use analogies to explain complex ideas
• The most important information should be in the 
first paragraph
• Details used in tables or graphs do not need to be 
repeated in text
• A factsheet is a self-contained document – imagine 
your reader has never read anything else on the subject
• Do not turn facts into a sales pitch
• Use evidence
• Give reference links so the reader can find out more 
about the topic if interested (which, of course, they 
will be once they’ve read your factsheet)

In terms of the text on the page, keep it short and 
simple - one word is better than two, a shorter 
sentence is better than a longer sentence, and a 
paragraph should be no longer than three sentences. 
Your language should be straightforward but 
remember to show you care and avoid repeating 
words and phrases. 

Whilst the content and language is the nitty-gritty of 
your factsheet, structure plays one of the most 
important parts in capturing the attention, and 
retaining the interest of your reader, so remember:

• Facts still need to be structured so they do not 
appear strewn across a page
• Use catchy and eye-catching headlines to lead your 
reader around the page
• Graphics, charts, backgrounds and colour keep your 
reader engaged and provide information at a glance

How to write and present a factsheet
• Leave a lot of white space
• Bullet points break-up information
• Use stylish branding to promote your project

info@dandelion-europe.eu
www.dandelion-europe.eu
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