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A GOOD COMMUNICATION 
PLAN STARTS ALREADY 
BEFORE THE PROJECT HAS 
STARTED, IN THE PROJECT 
PREPARATION PHASE, WHEN 
THE INITIAL DISSEMINATION 
AND COMMUNICATION 
STRATEGY IS DRAFTED

"
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KEEP IT 
SIMPLE 
(SERIOUSLY)

KISS
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THE BETTER YOU KNOW 
YOUR AUDIENCE, THE 
BETTER YOU CAN APPEAL 
TO THEIR INTERESTS

"

"
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To learn more about your target 
group and what you should know 
when approaching them, check out 
the DANDELION “Guideline for 
good dissemination towards your 
target groups”
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Outside the community 
involved in EU-Framework 
Programmes, nobody cares 
about work packages, 
so try to avoid using 
terminology such as WP, 
Task 3.1, deliverable, etc.…

Hint
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CONTENT IS KING BUT 
ENGAGEMENT IS QUEEN, 
AND THE LADY RULES 
THE HOUSE

"

"
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AVOID THE “GHOST 
TOWN” EFFECTING 
BY ENCOURAGING 
YOUR PARTNERS TO 
ANIMATE THE SOCIAL 
NETWORKS.
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USE OF FACEBOOK IN THE SCOPE OF EU PROJECTS
A Facebook page for the project allows you to build a group of followers 

and take advantage of the common and overlapping interests of this 

audience with the project’s concepts and activities. Facebook is also 

a good channel for disseminating and sharing general information, 

news, developments and results related to the projects, and also to 

communicate and promote key events and activities aiming to engage 

people´s involvement. It is important to create a sense of community, so 

spend some time getting to know other profiles and pages addressing 

similar topics, and “like” and share information with them.  



39

dandelion-europe.eu

USE OF TWITTER IN THE SCOPE OF EU PROJECTS
Twitter allows fast and effective communication. It is also good for 

monitoring developments and progress in other related projects, 

initiatives and relevant organisations. Twitter is useful for communicating 

participation in events by posting brief highlights of speeches or sessions, 

pictures, etc. The use of hashtags can be confusing at first, but it is an 

efficient way to follow topics of interest.
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USE OF INSTAGRAM IN THE SCOPE OF EU PROJECTS
Instagram can contribute to the massification of the project and is a good 

“layman” promotional vehicle. Mainly for photo-sharing and video-sharing, 

Instagram is more appropriate for those projects that intends to have 

many events, interviews, videos, infographics and any activity that could 

have visual results. 
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Gender Age

45-54

35-44

25-34

18-24

50-64

65+

unknow age

10 20 30 40 50 60 70 80 90 100

16%

26%

23%

11%

8%

3%

14%

62%
MEN

38%
WOMEN
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To learn more about media and 
what you should know when 
approaching them, check out the 
DANDELION “Guideline for good 
dissemination towards your target 
groups”
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a policy maker or other stakeholder?

www.dandelion-europe.eu | info@dandelion-europe.eu

BE INVOLVED IN DANDELION!

DANDELION
PARTNERS


